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Research trends for the impact of marketing factors
on consumer responses to green products

""Second-level analytical study"
Abstract:
In light of consumers' awareness of the necessity of a sustainable
consumption pattern to preserve the natural environment, as well as their
endeavor to select the products and brands that they will use, and their
preference for green products has become the driving force to encourage
more companies to improve their environmental performance in the
market, this study seeks to monitor and evaluate research trends. Modern
study concerned with the various effects of marketing factors on the
consumer’s responses to green products, through analyzing studies
conducted in the time from 2016-2023 with the aim of providing an in-
depth vision of research trends in this field, arriving at a proposed model
for the most prominent of these responses, and revealing the most
important issues. The main intellectual principles of these studies,
identifying the intellectual approaches from which they started, the
methodological procedures on which they were based, and their most
important results and recommendations. This study belongs to the second
level analysis research that aims to review published scientific research
systematically and analytically on a specific topic, to provide a
systematic review of the literature that attempts to explain how
companies can effectively influence green consumer responses towards
their sustainable products. The most important results of the study were
the emergence of research trends concerned with explaining the impact
of marketing factors on consumer responses towards green products,
which are represented in their attitudes towards the green product,
purchasing intention, purchasing behavior, electronic word of mouth, and
finally repeating the purchase process again. The study also presented a
future vision and a proposed research agenda in green marketing and the
impact of marketing factors on consumer responses towards green
products. In addition, the study presented a proposed model for the
effects of marketing factors on public responses towards green products
and the aspects of these effects.
Keywords: Marketing Factors, Consumer Responses, Green Marketing,
Second-Level Analysis.
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