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The impact of marketing communications on
consumer relationship management Towards Brand
Ms.Hanan Rabie Abdel Ghany Ahmed®

Abestract:

This study seeks to identify the impact of the impact of integrated
marketing communications on consumer relationship management,
and the most important factors affecting the effective management of
consumer relationship management programs through the marketing
communications programs they use, and to highlight the role of
marketing communications in managing the consumer experience, and
to identify how to build brand value and the extent of consumer
experience in dealing with it, through the use of the approach to
managing the comprehensive consumer experience and integrated
marketing communications as a modern approach to relationship
management. With the consumer can shed light on it .

Keywords :

Marketing Communications — Marketing Communication Tools —
Consumer Relationship Management Programs — Brand Value —
Consumer Experience.

* PhD Researcher at Public Relations and Advertising Department, Faculty
of Mass Communication Cairo University.
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