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The Impact of Digital Advertisements Enhanced by
Interactive Technologies on Consumer immresion
with Brands

Ms.Nesma Omar Ewis”

Abstract:

This study investigates the influence of digital advertisements enhanced by
interactive technologies on consumer engagement with brands. By employing a
descriptive-analytical methodology, the research examines participants' responses to
elucidate the relationship between various influencing factors and the level of
consumer engagement. The significance of this study stems from its attempt to
bridge a scientific gap, as limited research has explored the role of augmented reality
(AR) technologies and interactive advertisements in fostering emotional and
behavioral connections between consumers and brands. Moreover, the study aims to
provide a comprehensive understanding of critical factors, including direct
interaction, digital immersion, and personalized experiences, and their contributions
to enhancing the overall consumer experience.

The findings reveal several key insights. First, 85.83% of participants reported that
direct interaction with advertisements significantly enhances their trust in the
associated brand. Additionally, 74% of participants indicated that AR-based
advertisements allow them to visualize products in realistic environments, which
improves their perception of the products’ suitability and appearance in similar
contexts. Furthermore, 60% of respondents highlighted that personalized
advertisements tailored to their preferences and needs strengthen their emotional and
behavioral attachment to the brand.

This study emphasizes the necessity for brands to adopt advanced digital advertising
strategies incorporating augmented reality to increase consumer engagement,
enhance brand loyalty, and optimize the effectiveness of marketing campaigns. The
findings underscore the potential of AR-driven advertising to achieve brand
objectives more efficiently while offering consumers a more immersive and
personalized experience.

Keywords
Digital advertisements, augmented reality, direct interaction, digital immersion,
personalized experience, consumer engagement, brands.

* PHD researcher at Public Relations and Advertising Department - faculty of Mass
Communication - Cairo University.
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